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A successful brand can awaken
consumers awareness and build an
emotional tic.

As an integrated branding and advertising agency, Nexty delivers
original and effective solutions. We partner with ambitious leaders
in the industry to design radically improved brands and create
strong and provocative business/client relationships. We achieve
this through strategic thinking, engaging design, communication
and assured execution.
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Branding and Design

Building a successful brand is not guesswork and we have a proven
Creative Methodology that guides us to deeply understand the
dynamics of your businesses. We are keen to reflect your quality, and

use comprehensive market research as a guide for our designers to

create a new brand experience.
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Mooii

Mooii is an Australian fashion accessory business, located in Sydney’s CBD.

Derived from the founder’'s name, the made-up word “Mooii” is lovely,
modern and catchy.

The main concept of the brand is to demonstrate the intelligence and
elegance of modern women. Therefore, the sophisticated serif font

works elegantly with the black and white colour, creating a classic visuall
atmosphere. To put the lowercase letter ‘I’ upside down gives the brand a
dynamic rhythm, becoming the most unique visual element of the brand.

SERVICE SECTOR

Branding Retail
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I’Cleo

I'Cleo is a fashion brand in Australio, the core aim of the brand is to convey
a bold image that can present unique insights toward fashion.

Fashion is an ever-changing subject, the “attitude to pursue fashion” is the
timeless classic. We decided to use text and icon to form the brand identity
after the in-depth research of the existing identity in fashion industry. The
classic Gothic typography is used on the icon design to represent the street
fashion, creating a classic yet trendy brand image. The visual elements

on the logo can be used in a wide range of occasions as a unity or an
individual, keeping the visual consistency in multiple mediums.

SERVICE SECTOR

Branding Retail










Fashion on Top

Fashion on top (FOT) is a well-known Australian boutique store. Our

main goal for the branding development was to emphasise FOT's unique
understanding and attitudes towards fashion and extend their thinking into
a visual medium.

Our intention was to build a clean, sophisticated and stylish visual system
to better match the visual presence to consumer demands, taste and
desires. Less is more, black and white colour combinations reflect FOT's
understanding of fashion — rational, comfortable and with a calm attitude.

SERVICE SECTOR

Branding Retail
Digital
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Bank of China

As the bank with the highest degree of internationalisation in China, the
visual system plays an essential role in entering into the Western capital
market. Nexty provided a long-term brand design service to Bank of China
Australia, including designing marketing collaterals, office stationery and
production.

The business brochure is transformed into a wonderful journey of vision
and tactility. The simple technique works in line with customers’ reading
behaviours, becoming the solid explanation of the brand. The brand image
needs to be implemented in effective transmission through a variety of
mediums, meanwhile, printed products are still considered as one of the
most important communication tools.

SERVICE SECTOR

Advertising Finance
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Noodle Zero

Noodle Zero is a well-known healthy food brand located in Australia. The
main challenge in this project was to design packaging that meets the
standards of both Eastern and Western aesthetics, and different marketing
demands.

Therefore, the white background of the packaging brings a technological
style to the brand, emphasising the function of weight loss. At the same
time, a series of detailed designs indicate the product function, features
and cooking process. Different flavours are classified by various colours.

This method makes it easy for customers to select corresponding products,

while unifying the product display.

SERVICE SECTOR

Branding FMCG
Packaging
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‘Technology, comfort, safety” is the key concept of 3IG. The design concept
aims at creating stability, technology and modernity through the analysis
among the high-income consumer groups. We combined the shape of the
Bluetooth icon with bold lines and sharp angles to create the three letters.
The radial movement symbolises the perfect combination of the flexibility of
the technology as well as the comfort of the car seats.

The designer in the surrounding application design, through the icon and
logo type size, changed the contrast and repeated the use of the icon to
create a unique memory point.

SERVICE SECTOR

Branding Retail










Times Academy

Times Academy is conveniently located in the centre of Sydney’s CBD. The
new brand identity adopts the icon of a dialogue box as the main visual
element. Moderate colours are combined with dark grey to enhance the
academic nature of the business. The blend of Serif and Sans Serif fonts
works well as a contrast, demonstrating the professional education Times
Academy provides.

We used colour as a unique element to categorise each section in the
brochure design. Unified typefaces are applied to demonstrate the energy
as well as the professions of the academy. The new visual element works
well with the brand colour as it enhances the visual aesthetic sensibility, and
establishes a strong unified look.

SERVICE SECTOR

Branding Education
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Blossom Manuka Honey

Blossom is Australia’s leading honey brand and is renowned for its Manuka
Honey product that is pollution-free, high quality and highly nutritious,
Nexty was approached to create and produce a series of works including
shooting TV commercials, print advertising and electronic advertising
design. The production focuses on the target audience, new mums

aged 25-45 years old. The storyline starts at a picnic with a traditional
Australian family, intercut with the process of gathering honey and Blossom
Honey's preparation method. This accurately demonstrates the natural,
authentic and healthy new Blossom Manuka Honey series from a mother’s
perspective. “‘Magic happens, when Manuka blossoms” instantly becomes a
classic and memorable commercial slogan.

SERVICE SECTOR

Advertising FMCG










Rejuvaus

Rejuvenation is a professional medical cosmetic clinic in Australia,
established in 2000 by cosmetic physician Dr Garry Cussell. The challenge
of this product was to show the brand’s professional and scientific side,
while maintaining consistency throughout the entire product range. In order
to show the scientific side, designer used bold sans serif font to make the
logo stand out.

We used architectural geometric shapes to make the bottle appear
simple and stable, and the wall thickness makes it feel shinier. In order

to differentiate the packaging, designer used a combination of different
colours and icons, along with simple lines to keep the design consistent and
to showcase its various functions.

SERVICE SECTOR

Branding FMCG
Packaging
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Xcape

Xcape is categorically the benchmark in the reality entertainment industry.
The aim of this series of advertisements is to introduce this new experience
to the public and to entice them to explore and test their problem-solving
ability that this business offers.

We decided to choose cross track billboards and bus full-wrap as the
advertising platforms to directly and effectively deliver the messages to
potential customers. By collaborating with the professionals, we successfully
delivered a set of fun, mysterious and adventurous movie-poster looking
products.

SERVICE SECTOR

Advertising Hospitality
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Caresence

Caresence is one of Australia’s leading natural health brands. The complete
branding service includes brand naming, brand design, marketing strategy,
brand strategy, and the Nexty team has successfully helped to build an
energetic, reliable and memorable brand image throughout the market.

Brand design has helped to establish a unique visual symbol for the brand.
The upward moving pattern draws your eye to follow the curving movement;
metallic gold and vibrant red implies positivity, improvement and optimism.
Eye-catching colours make sure it is easy for customers to locate the product
from the shelf and distinguish the product from the crowd.

SERVICE SECTOR
Branding FMCG
Packaging
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Rong Reng Tang

Rong Ren Tang Healing Centre’s experienced team offers premium
services in acupuncture and Chinese medicine. The concept for this
particular proposal was “Chinese Ginkgo Biloba Leaf” which has the
meaning of health, happiness and good fortune in China. “Yin & Yang’, “One
& Two’, “Split & Joint” these area opposites and harmonious features that
can all be seen in this natural ancient creation. We used an illustration

to show customers that RongRenTang delivers high-quality goods with
natural and authentic ingredients, picked from around the world. A detailed
bold logotype was chosen as well as an intricate graphic. We then added
a black & white master colour scheme with secondary earthy colours to
give the design a sense of warmth and naturalness.

SERVICE SECTOR

Branding Retail
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Dulcetmoon

Dulcet’s located in Burwood Sydney, its philosophies is to infuse on all the
perfect ingredients, capturing the authentic and irresistible flavours that
people crave for. Their creations use the traditional way, and strives to bring
to their customers the beauty and essence contained in nature.

The Moon cakes are not just about satisfying our taste buds - it is more
likely to be a symbol of yearning and love. The ‘Jade Rabbit, the main
character in the famous Chinese Mid-Autumn story, is the concept for
the illustration. Children are told that the Jade Rabbit is on the moon with
Chang'e (The moon lady).

SERVICE SECTOR

Packaging Retail

ey

b1

i







NI
DULCET




.o

e

’ MINI EGG CUSTARD
MODON CAKE BOX

5d



Avene

Avene Australio announced Nexty as the multicultural creative and
marketing agency, hoping to draw support from the team’s experience

in content marketing, professional copywriting and professional visuall
communication abilities, revamping their existing WeChat performance in
presentation and communication. Nexty set about to create an account
that can work with brand’s concept, support to elevate the brand image,
promote the existing products and new product information to the target
audience of the social platform, and to promote product sales, thus
strengthen the brand in the industry’s leading position.

SERVICE SECTOR

Advertising FMCG
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Yuhu Group Australia

Based in North Sydney, our client Yuhu Group Australia has quickly
built up an impressive property portfolio in the vicinity of Sydney’s CBD
since its establishment in 2012. Nexty produced a brand new set of four

deconstruction conceptual minimalism patterns for the brochure design.

With text blocks and professional photographs flexibly laid out in an
elaborately designed grid system, the brochure delivered a professional
image with the view to express the company’s innovative and creative
corporate culture.

SERVICE SECTOR
Branding Real Estate
Digital

Property Marketing
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BF)

BFJ is a financial trading company involved in financial market research,
transaction analysis, risk management and fund management. The goal is
to re-establish the brand’s public image according to its market positioning,
and BFJ collaborated with Nexty for its new branding. Nexty wanted to
express the “lucky’, “beautiful” and other symbols relating to an aurora. Its
continuous “‘changes’, “opportunities” and other qualities correlate well with
the financial market. Another influencing factor taken into account was
that the founder lived and studied in the Nordic region. By integrating the
concept into the brand’s logo, its association and recollection could be
enhanced. The colour combination of blue and green brings to the forefront
the features of the financial market, as well as the imaginative visual
expression.

SERVICE SECTOR

Branding Finance
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BHI

Main business of BHL includes real estate development and investment,
pension housing investment and fund management. By understanding

the design brief and the company’s background. The logo design was
modelled on the concept of “connection”. An arc was created between
letters to represent the inspiration of “‘cooperation”, “‘achievement” and
‘unlimited future”. It also emphasise that the enterprise connects China and
Australia, working closely with their clients for a brighter future. It articulates
company’s new vision and represents the exclusive and prestigious nature
of the brand. The team also considered the continuity of the design and its
brand recognition, and designed an arc-shaped graphic matching the logo
for the brand to increase the design’s diversity and its recognition.

SERVICE SECTOR

Branding Real Estate
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Wiser Group is a brand-new start-up property agency based in Sydney,
Australia. Wiser has rich exposure both in the local and Chinese property
markets. Our challenge for designing a unique logo was to create anicon
that reflects the firm’'s commitment to the local real estate industry. The new
logo needed a visual style that was classical and localised. In this case, it
was inspired by building structures. Utilising the inner shape of concrete
buildings, it represents the business of Wiser Group. Additionally, the sans
serif font can improve the visual effect of the logo, making it look more
contemporary and focussed. The colour palette is combined with black,
white and gold; these tones represent the sophisticated style of Wiser
Group.

SERVICE SECTOR

Branding Real Estate
Property Marketing










Jade Marketing

The intersection of the logo’s shape and the line represents the connection
and communication between customers and Jade Marketing, as well as the
meticulous spirit and the professional service.

The brand’s colours are mainly blue-green and gold, which emphasizes
high-end service. In addition, the blue-green represents jade and calmness,
while gold signifies high-end quality. The two-tone phase contrasts the
brand’s unique beauty and style.

SERVICE SECTOR

Branding Media
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Life of Chi

Life Of Chi works on many levels and captures the life force energy that
comes from consuming the traditional Chaoshan hotpot. The logo design
starts with minimalist geometric shapes. The concept was to surround

the furnace, and the text around geometric shapes, circles, and squares,
symbolising customers drinking around a table. The combination of

the line and surface coincides with the interior decoration structure. A
circle with square makes richer changes as supporting graphics through
different variations and combinations. The overall design demonstrates the
restaurant’s Zen through changes in structure and deconstruction.

SERVICE SECTOR

Branding Hospitality
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Noodle Soup

Noodle Soup features traditional Asian flavour, along with the well-
prepared fresh vegetables and sauce, providing a convenient, healthy and
fresh Asian cuisine to local customers. The round food sticker on the top
keeps the visual consistency with the containers, creating an instant food
that attract customers to purchase. Considering the product might be
displayed on various heights on the shelves in the supermarket, we applied
the main information on the side of the packaging to facilitate customers
to identify the brand. The typeface, colour and background pattern are
well designed and arranged to demonstrate an authentic and lively Asian
feelings.

SERVICE SECTOR

Branding FMCG
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