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A successful brand can awaken 
consumers’ awareness and build an 
emotional tie.

As an integrated branding and advertising agency, Nexty delivers 
original and effective solutions. We partner with ambitious leaders 
in the industry to design radically improved brands and create 
strong and provocative business/client relationships. We achieve 
this through strategic thinking, engaging design, communication 
and assured execution.
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Property is a sector that is based on aesthetics and your image 
needs to act accordingly, we define brand as ‘the sum of every 
sensory interaction you have with your audiences’. We consider 
every aspect of a brand’s visual and verbal language, work with 
clients to build and strengthen emotional connections with brands 
to people. We believe that connecting to the lives of customers is 
what matters most. From the overall concept to the finest details, in 
the property sector, everything matters.

More projects please visit                        www.nexty.com.au
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SERVICE SECTOR

Boddington Gardens is a new residential development located in 
Box Hill, Sydney and provides a selection of exclusive new residences 
such as high-quality apartments and townhouses that display both 
function and comfort without sacrificing style, space or liveability. 
Nexty provided services across naming, logo, brochure and website 
design.
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SERVICE SECTOR

The brochure design for the Ovation Quarter residential development 
is based on a series of upgrades and optimizations based on a 
previous version. The designer redefines the brand’s elements and 
style, making the overall style more high-end and modern, thus 
connecting the new brochure with the latest design trends to the real 
estate market.

Especially in paper selections and craftsmanship, such as foil 
stamping and embossing, it has been considered in many ways. It 
mainly emphasizes the brand’s luxurious tone while strengthening 
the visual experience and feel of the entire brochure.

Ovation Quarter
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SERVICE SECTOR

Strathfield has a small town feel in the midst of the excitement and 
energy of the city.This historic precinct is renowned for its tree-lined 
streets, multi-cultural community and regal heritage houses.

The branding philosophy behind Lomino Strathfield brochure is 
aimed at showcasing the modern lifestyle convenience with a 
classic twist through the subtle marriage between contemporary 
design elements and “The Great Gatsby” style pattern and colour 
palette.      

Lomino Strathfield
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SERVICE SECTOR

We have been fortunate enough to be granted the opportunity to 
formulate a branding solution for Lesso Home with the purpose of 
entering the Australian local market in building supplies. Harnessing 
the fundamental element from the firm’s logo, the concept of 
‘Infinity’ is created to exemplify Lesso’s spirit –‘Infinite Solution, Infinite 
Innovation and Infinite Connection’.

Integrating several vibrant harmonious colours, we aim to enhance 
the branding colour scheme and create a sense of variety and 
impact.

Lesso Home
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SERVICE SECTOR

Country Garden required multiple branding elements. At the same 
time, the company was at a transition stage with a new colour 
palette and the colour tone for the entire brochure design needed 
to conform to this new palette. 

The brochure design took into account the fonts, design elements, 
and colour tone. Country Garden has a reputation for their focus 
on environmental protection and sustainability, so the brochure’s 
colour selection represented this culture. This extended the layout 
of the original inside page so the reader interacts with the design as 
they flip through the brochure.

Country Garden
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SERVICE SECTOR

In terms of the logo design, we aimed to be clear and concise 
with the visualisation. Both the symbol and logotype were slightly 
changed to a bold style. The two irregular circles represent the 
Stonecutters Ridge Golf Club, and the unique topography of the 
land on which the Sandstone Ridge development sits. Our aim was 
to reflect the sense of nature, tranquillity and high-class living style 
– green, orange and navy blue was picked as the main colour in all 
design materials. In the design process of the sales book, the content 
was reordered and the hand-written font was added to portray the 
organic spirit of Sandstone Ridge.

Sandstone Ridge
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SERVICE SECTOR

In order to express the strength of the company, this design delivers 
effective data visualisation. To allow the reader to capture the 
important information, the team drew a series of small icons in the 
form of a circle and matches the dot dividing line, which highlights 
the information and increases the visual interest. In this way, the 
original boring and neglected data are presented interestingly to 
the reader.
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SERVICE SECTOR

We delivered the new Penthouse aspects with an elegant vintage 
looking using black and gold, while combined with their previous 
brand colour, creating a new look and feel for consumers and the 
market, while keeping the visual recognition system of Omnia. Our 
design is set to bring this new vibrant and superior project to life, 
with its high standard target audients, Omnia has become one of 
Sydney’s landmark project.

Omnia Potts Point
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SERVICE SECTOR

Nexty provides a full range of property marketing services to the 
project, such as graphic design, advertising design, copywriting, 
content marketing, WeChat marketing (Chinese social media), 
animation, video production, digital and IT solutions. The design 
collateral is used in a number of media to constitute a strong visual 
recognition of the brand and to showcase the rich experience of 
living in Park Sydney.

Park Sydney
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SERVICE SECTOR

The biggest challenge of this project was the new branding 
guidelines of the Greenland Centre. The logo needed to have 
relevance and continuity with the design elements of other 
Greenland Group projects. In order to represent the high-class and 
classic style of the brand, black and gold colours were picked as the 
main palette. While bold serif was chosen as the project fonts to best 
represent the essence of the project – elegant and luxury. Our team 
had provided various designing tasks for the Greenland Centre, such 
as training programmes for internal use (PowerPoint slides design), 
marketing brochures, EDM, and after-marketing promotion material.

Greenland Centre Sydney
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SERVICE SECTOR

The unique selling point of this property is “residential and 
commercial complex”. The choice for property investment is more 
about the choice for lifestyle. Greenland enhances its influence to 
the local market through the well-established brand image, as well 
as the marketing of their iconic projects, delivering key messages 
through different phases based on the corresponding marketing 
strategy. We make sure the smooth process of marketing collaterals 
and creative works portray a highly effective service across various 
mediums such as outdoor adverting, press, digital, social media, EDM 
and sales activities.
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SERVICE SECTOR

The deliverables includes a customised gift box that contains 
branded keychains, FOBs, USBs, and owner’s manuals, thus allowing 
purchasers to receive the comprehensive information in one 
package. A gorgeous 2014 South Australia Shiraz wine have also 
been specially designed and packaged as part of the gift pack. 
The meticulously fashioned print techniques such as die-cut of 
leaves, spot UV and colour built-up also exemplifies Greenland’s 
high standard in property quality and its strength in brand creation. 
It extends awareness of this remarkable moment of reforming a new 
community and their bright new living lifestyle.

Leichhardt Green
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SERVICE SECTOR

Greenland Australia is a subsidiary of Greenland Holdings, which 
is mainly responsible for the investment activities of the group in 
Australia. Nexty was approached in this project to optimise the brand 
identity and to standardise the visual system via comprehensive 
analysis of marketing behaviour and brand culture to guarantee 
the consistent presentation of the brand image in global business 
activities.

Greenland Australia
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SERVICE SECTOR

Nexty introduced a large amount of green to work with bright orange 
and copper foiling in creating a dynamic and quality lifestyle. A large 
number of modern visual elements and grid systems with large 
space pictures and a clear and large proportion of titles are applied 
in the book design.

The special printing technique such as copper foil stamp is applied 
to make bold statements. We surreally depicted the locations, 
environment around the area to build up a base for future property 
sales.

The Hills Estate
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SERVICE SECTOR

Based on the brand positioning of nature and exquisiteness, we 
named the property “Emerald” as in the green gem. The brand 
identity design is in line with its naming, showing the superior 
requirement of quality through the portrait of the graphic details. In 
addition, the sales book reflects the advantages of the location as 
well as lifestyle diversity, balancing the marketing expectation for 
both convenience, quality and a bustling lifestyle.

Emerald Epping
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SERVICE SECTOR

The core value of the brand design is to demonstrate the lifestyle. 
Gemini is away from the bustle, the public facilities such as roof 
garden and public corridors create a peaceful living environment. 
We conveyed a simple and exquisite lifestyle through the brand 
design. It enables the customer base to aspire to the property’s 
lifestyle and quality through the details.

Gemini
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SERVICE SECTOR

Our creative team investigated the concept of ‘home’ & ‘lifestyle’ as 
the core values of the project. We extended these characteristics 
into a visual ‘kaleidoscope’ notion based around the area’s 
established green vegetation to evoke a sense of leisure within a 
natural atmosphere. This effect also has an elegant presence of 
modern texture and reflects the diversity and vitality of the Villa De 
M·A III brand.

Villa De M·A III
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SERVICE SECTOR

Nexty envisioned a branding strategy to create a nostalgic industrial 
sentiment with beautifully crafted building quality, matching the 
size of its 35 boutique size apartments with earth and bright colour 
palette, minimalism in layout, fine linear abstract graphics all working 
together to convey the key message of diminutive yet exquisite. 
Nexty also delivers media planning and buying service at Sydney’s 
metropolitan sites and exhibition design service to promote the 
project to the market.

North Waterloo
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SERVICE SECTOR

From branding strategy to final product delivery, we eloquently 
present a high-end quality house-land package to the customers. 
By utilising vibrant colour palette with vivid and detailed botanical 
images, this elaborately designed marketing collateral illustrates the 
majestic surrounds as well as the enviable living environment.

Elouera Estate
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SERVICE SECTOR

The website adopts the warm bright colour tone from the brand 
visual system, combined with the photos of families enjoying the 
interaction and creating a cozy living atmosphere while resonating 
with customers. The combination of text and images blends with 
the sophisticated finishing and other advantages of the projects. 
The customised location maps illustrate the living facilities around 
the area. The card-based website layout allows customers to 
make direct comparisons of various house types, effectively helping 
customers to build brand recognition of the project.

Bella Rise
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SERVICE SECTOR

Nexty provided a comprehensive range of brand services for the 
project, including brand visual design, advertising design, content 
marketing and other services. 

24 Forest has both a rich culture and exceptional quality of life 
resources in one. The project objective is to create a high-end luxury 
residential. Our creative team built up a modern and aesthetic 
visual system through a comprehensive understanding of the 
client’s needs as well as the local market. As a result, the sales 
process thrived when presented with the brand’s vision to the 
consumers.

24 Forest
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